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Neither of these three benefactors attended VSU.  Rather, their connection through family or our marketing campaigns has led them to us.  This is truly a testament that GREATER Happens Here!
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Millennials are hitting a life stage where they are gaining financial security and now have the ability to give to causes that interest them or that impact them and their growing families. As Baby Boomers approach retirement age, the younger Millennial generation is establishing its economic influence for the first time. Millennials have a strong sense of community and understand the impact they can make on the world through charitable giving; according to NonprofitSource, 84% of Millennials give to charity[1] . In many cases, Baby Boomer parents have instilled Millennials’ passion for giving and accountability for the world around them. 
 
However, the ways in which Millennials are choosing to donate appear to be different than their parents. According to our survey, millennials gave five times more money than Baby Boomers to support disaster relief from April 2021 to April 2022. Given the unfortunate reality that global and natural disasters will continue coming to light, we’re optimistic that this type of giving will continue as the economic influence of Millennials grows. 
 
Vanguard Charitable is also seeing Millennials grow among our donor base, with the cohort having opened 755 new accounts between April 2021 and April 2022, an increase of 124% over the same time period three years before.      










Presenter Notes
Presentation Notes
The Humanitarian Award 
Virginia Center for Inclusive Communities




Presenter Notes
Presentation Notes
The Humanitarian Award 
Virginia Center for Inclusive Communities




Presenter Notes
Presentation Notes
The Humanitarian Award 
Virginia Center for Inclusive Communities






Just in time to tip-off 
the Giving Season 

Encompass launches
- Reoccurring payments

- Donors will be able to update profile 
information

To utilize the new 
portal make a gift at

giving.vsu.edu/greatergifts

- All fund 
designations will 
be available in a 

dropdown list

- Donors can now 
make gifts to 

multiple funds at 
one time
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Note:   Giving during this period (9/8/22 to 10/15/22) includes all eligible contributions from Homecoming and Fall Appeal  will be matched dollar for dollar up to $10,000

The return rate of 0.92% - (14,000) of pieces mailed. 

Note: Industry The mailing list was comprised of LYBUNT, SYBUNT, and Non-Donors, of which he SYBUNT and Non-donors accounted for 90% of the list as potential donors, we fall in line with the industry standards. 
Avg return rate of Direct Mail: 3-6% house file, 0.5-1% prospect
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Encompass offers this amazing feature that will benefit VSU’s donors. This Donor Impact Report can be emailed as well as readily available for donors that are within our system. If you have not made a gift yet on our new portal -  It actually remembers you and will….(next)
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Once you have confirmed your record (if you have not made a gift, once you do a record is created) It will provide a breakout of these giving areas which we can change to fit our needs as an institution. Let’s dive deeper into those fields you see…
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To the left you will see and outline of the Donor Impact Report. In the middle you will see this is an example of the tabs and data fields we can present. To the right, you can see an examples of an anniversary reminder as well as a thank you message with the option to give to VSU in the same message. These are all items the donor impact report package can do for us. 
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To give you a better view into what each of those tabs look like more in detail. 
A call our office often receives is “What have I given to the University?” the first tab – giving history - goes into more detail and readily available for constituents to view will take care of that question. 
Recent Gifts tab – will display where you gave (which fund) and what fiscal year
Hopefully we never ever have any of these, the next tab – outstanding pledges. It provides the donor with a breakdown: fund designation, amount pledged, amount remaining, and how much is due by June 30th the end of the fiscal year
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1)In the last tabs of this report you will see we also have an area that displays the contact information we have on record which the donor will have access to update on their own and even view they’re giving clubs. 

2) Membership – with will display if you are a society member ( Powell and/or 1882) 

** we will also be able to attach our inhouse endowment reports of the funds a donor has contributed to. 



Office of Institutional Advancement Dashboard 
As of January 30, 2023

Tuition Assistance Fund

FY 2023 FY 2022

Dollars Donors Dollars Donors Difference
Dollar

Difference 
Donor

Charitable $3,443,525.45 1446 $3,254,822.75 1342 $184,458.24 130

ALUMNI 845,541.90 1045 $933,194.07 915 -$87, 652.17 130

ALUMNI ASSOC $11,765.00 11 $ 38,550.00 10 -$26,785.00 1
FACULTY/STAFF $54,512.64 76 $97,875.92 78 -$43,363.28 (-2)
CORP/FND/ORG $2,353,738.47 95 $1,990,462.71 97 $363,275.76 2

FRIENDS-Individuals $169,898.62 205 $186,475.05 225 -$16,176.43 (-20)

PARENTS $6,050.00 13 $2,445.00 12 $3,605.00 1
STUDENTS $18.82 1 $6,420.00 5 -$6,401.18 (-4)

FY_2023 FY_2022 FY_2021 FY_2020

$408,347.00 $557,549.16 $477,530.10 $389,922.36
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Source: Council for Advancement and Support of Education 2022 

Alumni Engagement Metric Framework
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Presentation Notes
With Definitions established let’s examine the framework.  As you can see, engagement can be measured in one of four modes.  Starting with Philanthropic – this would include gifts, both hard and soft credit within the year.  Because this is an annual survey all categories are based on an alumnus doing something in one of this categories in your most recent reporting year.

Volunteers include formal volunteer roles at your institution.  Experiential includes alumni who attend events- both virtual and in-person as well as members for those of you who have dues paying institutions.    The final category is Communication and is certainly the murkiest of the four.  This includes activities such as filing out event evaluations, submitting data updates, or letters to the editor.  It does also include social media posts, likes, etc.   We recognize that many of you won’t be capturing the social aspect and that’s okay.  In year 2, the Communications Mode is optional AND you’ll have an opportunity to tell us “how confident you are” in the data you capture.  Also for year 2, we did make a change to this definition.  It now includes Click through Rates on emails, which we suspect may also increase your ability to complete the section.  

Now you have an understanding of the survey – let’s scratch the surface by sharing with you five things we learned. 








CIAA 2023 Events 



Upcoming Events
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