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Priority 4: Define the VSU Brand and Tell Our Story:
Goal: Effectively demonstrate and communicate the value of Virginia State University
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•Telling Our Story



Social Media Successes
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Social Media Successes
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Media Successes

• watched by more than 2 million people
• $55K/30 Second Ad
• Valued at $880K

https://www.today.com/video/watch-virginia-state-s-trojan-explosion-perform-on-today-163744325633
https://www.today.com/video/watch-virginia-state-s-trojan-explosion-perform-on-today-163744325633
https://www.today.com/video/watch-virginia-state-s-trojan-explosion-perform-on-today-163744325633


Social Media Successes

Overall VSU Exposure
• 2.02 M viewers on tv
• 198K reach on FB
• 65K views on Twitter
• 11K on Instagram

2.3 M total



Media Successes

Media Coverage

https://www.google.com/search?q=vsu+band+white+house&rlz=1C1GCEB_enUS892US892&sxsrf=APwXEde1RS7m8MK4i0JyylWqegOv9wzEVA:1681430731638&source=lnms&tbm=nws&sa=X&ved=2ahUKEwiAxOTLiaj-AhVbE1kFHWLyCtUQ0pQJegQIBRAE&biw=1824&bih=1025&dpr=1.5


Dr. Wes Bellamy
VSU Political Science Course

Media Successes

McClellan Announcement



Branding/Marketing Initiatives



Branding Initiatives





Branding Initiatives

• Future Initiatives

• Virginia Hall

• Multi-Purpose Center



Branding Initiatives
Modular Dorms 



Branding Initiatives



Telling Our Story

Kendrick Mason Wiggins
HBCU White House Press Briefing  

Priority 3: Provide a Transformative VSU Student 
Experience that Supports the Holistic Development of 
Students to facilitate and promote leadership 
development, career readiness and civic engagement 
programs



Telling Our Story

• McDonald’s Change Leaders
• Aaliyah Duah
• Financial Revolution
• $20,000



Mission Moment



Review

•Media Successes

•Branding Initiatives

•Telling Our Story
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