
Strategic Plan Priority 4
The VSU Brand

We will define the VSU Brand and tell our 
Story: effectively demonstrating and 
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and Communications

Increase in positive media interactions
Increase in social media presence
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PRESIDENT‐ELECT JOE BIDEN 
NOMINATES FORMER VIRGINIA 
STATE UNIVERSITY DEAN OF 
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POSITION.
Dr. Jewel (Hairston) Bronaugh 

nominated as Deputy Secretary of 
the US Department of Agriculture.
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VSU INVESTS $2.8 
MILLION TO MAKE COVID‐
19 HEALTH AND SAFETY 

CHANGES AND 
UPGRADES.

VSU students return to 
campus for on‐campus 
living and learning.
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Social Media Engagements

The University’s social media platforms 
• Facebook
• Twitter 
• Instagram 
Source of information and knowledge to:
• Attracting and recruiting new students and retention of current students.
• Distributing easily accessible, syndicated and updated content through multiple channels.
• Providing additional means for engagement and feedback with current students, potential students, 

alumni and stakeholders.
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Facebook: @VirginiaStateUniversity
As of January 26, 2021
Followers: 19,893
Weekly Average Post: 27
Monthly Impressions: 18k (The total number of times 
your post has been seen)

29% Increase in impressions
Monthly Content Interactions: 5,100 (comments, 
shares, likes)
Monthly Content interactions: 4,399 (comments, 
shares, likes)

New Twitter account established May 2020
As of January 26, 2021
Twitter: @VSU_1882
Followers: 1,241
Weekly Average Post: 58
Monthly Impressions: 25k (The total number of 
times your post has been seen)

6% Increase in impressions
Monthly Content interactions: 3,652 (comments, 
shares, likes)

Instagram: @officialvsutrojans
As of January 26, 2021
Followers: 10,373
Average Weekly Activity: 25 
Monthly Impressions: 40k (The total number of 
times your post has been seen)

18% Increase in impressions
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