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Increase in positive media interactions
Increase in social media presence
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Strategic Plan Priority 4
The VSU Brand

We will define the VSU Brand and tell our Story: effectively demonstrating and communicating the value of Virginia State University

University Relations and Communications
Increase in positive media interactions:

More than 5 MILLION views
• MSN,
• Huffington Post 
• TMZ 
• ESPN Sports Center 
• The GRIO 
• Yahoo
• Etc.
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We will define the VSU Brand and tell our Story: effectively demonstrating and communicating the value of Virginia State University
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Increase in positive media interactions:

March 25, 2021
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We will define the VSU Brand and tell our Story: effectively demonstrating and communicating the value of Virginia State University

University Relations and Communications
Increase in positive media interactions:

April 6, 2021
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Social Media Mentions
Source: Meltwater
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BRAND SLOGAN 
MEETING

Strategic Plan Priority 4
The VSU Brand

We will define the VSU Brand and tell our Story: effectively demonstrating and communicating the value of Virginia 
State University



University Relations 
and Communications

CURRENT SLOGANS
• Transforming Lives Through Education
• Transformative Experiences
• Virginia’s Opportunity University
• Virginia’s Opportunity and Access University
• Building a Better World
• VSU Today
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We will define the VSU Brand and tell our Story: effectively demonstrating and communicating the value of Virginia 
State University



Think Tank Committee Members

Strategic Plan Priority 4
The VSU Brand

We will define the VSU Brand and tell our Story: effectively demonstrating and communicating the value of Virginia 
State University

• Tonya Hall (Administration) 
• Kawachi Clemons (Administration) 
• Gwen Williams Dandridge (Public Relations/Communications) 
• Charmica Harris (Staff/Alum) 
• Franklin H. Johnson, Jr.  (Alum)
• Everette Jackson (Alum)
• Valerie Abbott Jones (Foundation Rep/Alum) 
• Prof Willis Smith ( Faculty rep) Mass Comm  
• Adiana Brittle (Current Student Marketing Major) 
• Jade Chapman (Current Student Marketing Major) 



University Relations 
and Communications

BRAND SLOGAN
• Advertising tagline
• Captures/conveys the “vibe” of the brand
• Shortest way possible
• Points toward the benefits
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We will define the VSU Brand and tell our Story: effectively demonstrating and communicating the value of Virginia 
State University



University Relations 
and Communications

ELEVATOR PITCH:
• Statement /short description
• Persuasive
• Spark interest
• Share important info
• Easily understandable/memorable
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We will define the VSU Brand and tell our Story: effectively demonstrating and communicating the value of Virginia 
State University



University Relations 
and Communications

VSU experience:
• Ethics of care
• Build community
• Accessibility
• Impact
• Engagement
• Dedication
• Core values
• Nurturing
• Sense of belonging

Strategic Plan Priority 4
The VSU Brand

Define the VSU Brand and tell our Story: effectively demonstrating and communicating the value of Virginia State 
University

ACADEMIC Experience:
• Faculty who know your name
• Nurturing
• Majors (education and agriculture, 

STEM
• Small classes
• Personable relationship with faculty/ 

administration
• Land grant institution

VSU Story
• History
• Alums
• What happens here



ELEVATOR PITCH POINTS

 VIRGINIA STATE UNIVERSITY is the nation’s first state supported HBCU to offer both a college program and a normal 
program, thereby opening doors for transformative experiences, opportunities, and access to a diverse population of 
lifelong learners in an inclusive environment for more than 130 years. 

 VIRGINIA STATE UNIVERSITY is THE Opportunity University supporting our students through graduation and beyond 
thereby changing the economic outlook of families for generations to come.

 VIRGINIA STATE UNIVERSITY is  an 1890 land‐grant university offering its students education in the fields of agriculture, 
engineering, family and consumer sciences, and the military sciences. Its land‐grant mission also drives the university to 
be a leader in agricultural research and in extending its university expertise beyond its campus walls to help improve the 
quality of life in our state, the nation and world.

 VIRGINIA STATE UNIVERSITY faculty, staff and administration are engaged in and dedicated to providing a personable, 
stable and nurturing holistic atmosphere conducive to learning, growing, and transforming. 

 VIRGINIA STATE UNIVERSITY develops leaders who are more engaged with their learning and are equipped with the 
knowledge, skills, and disposition to be globally competitive while remaining civically engaged.



SOMETHING BETTER HAPPENS HERE
BETTER HAPPENS HERE

SOMETHING GREATER HAPPENS HERE
GREATER HAPPENS HERE

WHERE GREATNESS HAPPENS
WHERE GREATER HAPPENS
TROJANS TRANSFORM

OPPORTUNITIES FOR GREATNESS
ACCESS TO GREATER

IDEAS FOR BRAND SLOGAN



#GreaterAtVSU
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